Guidelines on how to collect case studies 

The central issue when collecting case studies is respecting the dignity of the person featured, and showing sensitivity to potential harm.  Make sure, stories are told respectfully and there is no significant risk of them being harmful if seen by friends or relatives, or because they reinforce negative stereotypes about poor people as helpless victims.

1. Ideally, consent should be clearly requested from interviewees.  Giving people the opportunity to say they can opt out of having their story used encourages those who do want to participate to feel they have more control over the encounter so that they can be more open.  Make an effort to ensure interviewees are aware they can stop at any time, or choose for their story to be anonymous.

2. The value of case studies from a fundraising perspective lies in the relationship invoked between the reader and the person whose story is being told.  This relationship becomes less real if the name is changed.  It also seems wrong to deny authorship to the person whose words are being used, unless they have specifically requested this, or it is necessary in light of the nature of what they are saying (for example in cases of sexual abuse).  Ideally, therefore, if informed consent has clearly been given, case studies should be attributed using at least the real first name of the person featured.

3. It is important to explain to project staff the need for direct and accurate translation, making audio or video recordings of these encounters, so that as far as possible people can be represented in their own words.  

4. Avoid collecting sensitive information from project staff as opposed to directly from the person concerned. Though easier to collect, the project beneficiaries often lose control of their stories.  Elements that they prefer to keep private, and which they may feel they told project workers confidentially, may be revealed by well-intentioned staff wanting to put across a strong case for support.  Where this is done, it is essential that identity of the person concerned is carefully protected.

5. Where it is not certain under what conditions case studies were collected, but these stories are all that is available, there is still room for these to be edited to ensure that the people featured are shown in a dignified light, and that, where possible, references are made to their active involvement in improving their situation.

6. Where a staff member or Trustee is making repeat visits to the same project over several years, this may enable the gradual building of rapport, trust and familiarity with individual project beneficiaries, and a useful monitoring of progress over time.

7. Before collecting a case study THINK:

a. Have I said that I would like to use their story to show people in the UK what challenges people face living in this village in India, and to explain how CINI has helped them to overcome these?  (Don’t rely on project staff doing this for you).

b. Do they know I am helping to raise funds and awareness in the UK for CINI’s work in India?  

c. Do they know how long the interview will take (if it is likely to be more than 10 mins)?  

d. Are they aware we might use their story in our Annual Review, in letters to our supporters, or on our website?  

e. Do they know their participation is voluntary and they have the option to say I cannot use their story, or that they would prefer not to have it used on the web, or for their name to be changed?  
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